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Dear produce industry friends,

No matter where I travel in the 
world, I get the same response 
when I tell folks what state I’m 
from: “Idaho potatoes!” And 
it’s always accompanied by a 
big smile.

That instant global brand rec-
ognition is just one reason we’ve 
been so successful at introduc-
ing Idaho’s famous spuds to 
markets worldwide. From our 
initial launches in Mexico and 
Canada, we’re now available in 15 to 30 countries at any one 
time, ranging from the Caribbean to Central America to Asia 
and Southeast Asia.

As the only U.S. potato with a brand name — and one of 
the few branded agricultural commodities anywhere — we 
have the enviable advantage of our well-known premium 
quality to help drive demand globally. The great state of 
Idaho may not have a port on the ocean to ease shipping 
costs, but distributors and consumers are willing to pay more 
for Idaho spuds because they know the best potatoes in the 
world are worth it. Idaho’s ideal potato growing season and 
rich volcanic soil, combined with our processing and handling 
expertise, ensure that our product arrives in premium condi-
tion wherever it goes.

In addition to fresh Idaho potatoes, our dehy products are 
starting to make their way around the world too. In fact, 
dehy spuds are also a great way for consumers to enjoy the 
great taste of top-quality Idaho potatoes in parts of the world 
where refrigeration and shelf space are more limited. 

So sit back and relax with this special Idaho potato issue 
of The Produce News, and discover the many ways in which 
the Idaho Potato Commission supports our global market-
places. 

Frank Muir
President and CEO
Idaho Potato Commission

LATIN AMERICA

IDAHO POTATOES 
AROUND THE GLOBE

SOUTHEAST ASIA

GREATER CHINA

Three branded products intro-
duced. More than 600 sampling 
days. Three trade missions and four 
trade shows.

Those are just some of the num-
bers behind the expanded sales and 
marketing efforts for Idaho potatoes 
during the past year, according to 
Andrea Ramírez of Imalinx, the Mex-
ico-based Idaho Potato Commission 
Latin America office. PAGE 4

The Southeast Asia office collab-
orated with the IPC and University 
of Idaho this year for a risk-mitiga-
tion program designed to boost the 
quality of Idaho potato shipments to 
Southeast Asia.

“We have gained a good rela-
tionship and support from our dis-
tributors, which has helped pave 
the way to Idaho potato success in 
our markets,” said Kenneth Wee of 
Total Agri Marketing, the Idaho Pota-
to Commission’s Southeast Asia 
office, which is based in Malaysia.
PAGE 4

The Idaho Potato Commission’s Greater China office in Hong Kong 
helps create premium positioning for Idaho potato products, including 
dehydrated, frozen and fresh items, 
through its presence at regional 
trade shows, supermarket promo-
tions and in-store tastings.

“With increasing incomes and 
a rising middle class, customers in 
Greater China are looking for good 
quality produce, and Idaho pota-
toes are well-known for their high 
quality,” said Sam Kumar of Sino 
Hero Foods, the IPC’s Greater China 
office. PAGE 6

Andrea Ramírez

Reverse trade mission participants saw the fall potato harvest up close and per-
sonal in Pingree, ID.    PAGES 10 & 11

Kenneth Wee

Sam Kumar

The universal
language of the 
Idaho potato
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The Idaho Potato Commission, which 
has served as the marketing arm for 
the Idaho potato industry since 1937, 
develops and expands the Idaho brand 
in global markets through its innovative 
international programs. Fresh, frozen 
and dehydrated products carrying the 
Idaho seal can be found around the 
world, and international buyers, chefs 
and consumers have come to recognize 
the seal as a symbol of quality.

The IPC retains full-time representa-
tive offices in Cuernavaca, Mexico (rep-

resenting Latin America), Kuala Lumpur, Malay-
sia (representing Southeast Asia), and Hong 
Kong, China (representing mainland China, 
Taiwan, Hong Kong and Macau). It regular-
ly represents Idaho at international trade 
shows and conducts international retail 
promotions, trade missions, sponsored 
menu-promotions, chef training events, 
and market and trade policy research. 
The international team also provides sup-
port to international buyers interested in 
sourcing Idaho branded potato products.

“We continue to see overwhelming interest in 
all of the Idaho potato products in both existing and potential markets,” 
said Idaho native Traci Lofthus, IPC International Marketing Director. 
“We’re also excited about new international promotions and marketing 
projects in the works for 2018. Our international presence continues to 
get stronger every year as we open up more new markets to the fabu-

lous Idaho spud.”
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The Idaho potato is truly a global 
brand — and for good reason.

Traci Lofthus
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a shocking development rocks the field force!

looks like some changes are in store for the idaho® potato field force! stay tuned!  
idahopotato.com/retail

well guys, ready 
for another season

of super sales
support?

Sorry, my days 
of powerfully protecting 

produce profits have come to 
an end. i’m retiring! 

gasp!
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Three branded products introduced. More than 600 sam-
pling days. Three trade missions and four trade shows.

Those are just some of the numbers behind the expanded 
sales and marketing efforts for Idaho potatoes during the 
past year, according to Andrea Ramírez of Imalinx, the Mexi-
co-based Idaho Potato Commission Latin America office. And 
those numbers may grow even more next year, as the region 
benefits from a continuing slate of activities.

In September, for example, the Latin America office 
participated in Mexico’s Food Technology Summit & 
Expo, together with Potatoes USA, to market and 
sample Idaho dehy products. The summit featured 
more than 350 leading suppliers of ingredients, 
additives and solutions for the Latin America food 
and beverage industry.

Food Tech was a really good show for 
dehy presentation,” said Ramirez. “It 
was a show focused on foodservice 

industry, and an Idaho dehy supplier got 
over 25 contacts from Mexico and Central 
America.”

ABOUT ANDREA RAMÍREZ
Andrea Ramírez helps develop Latin 

American markets while creating aware-
ness for Idaho potatoes by networking with 
key people in the industry, trade missions, 
consumer programs and coordination of 
point-of-sale activities.

Contact
Av. Domingo Diez 1466 Edificio Athos, 
Of. 201B
Col. San Cristobal, Cuernavaca, 
Morelos, Mexico 62230
Office: 52-777-102-3333
Email: andrea.ramirez@imalinx.com

IDAHO POTATO COMMISION’S 
LATIN AMERICA OFFICE
Success by the numbers

ABOUT KENNETH WEE
Kenneth Wee has been a consultant in the commodity 

marketing industry since 2001, helping to build successful 
brands and products in Southeast Asia. He is well versed 
in innovative food marketing and leads a strong regional 
network of retail and foodservice resources.

Contact
No. 10, Plaza Seri Kubu
Jalan Tan Chay Yan,
75300 Melaka, Malaysia
Office: 606-283-6500
Cell: 6012-601-7709
Fax: 606.281.8500
Email: KennethWee@tamjsc.com

“We have gained a good relationship and support from our distributors, which has helped pave the 
way to Idaho potato success in our markets,” said Kenneth Wee of Total Agri Marketing, the Idaho 
Potato Commission’s Southeast Asia office, which is based in Malaysia. “And we are engaging more 
distributors for 2018.”

Wee said his office also concentrates on marketing efforts to boost consumer awareness about 
Idaho potatoes. “We did product training, retail promotions, in-store demonstrations, truck advertise-
ments and press advertisements this year,” he said. “We will be exploring new marketing avenues 
for 2018, such as [new] social media platforms.”

The Southeast Asia office also collaborated with the IPC and University of 
Idaho this year for a risk-mitigation program designed to boost the quality of 

Idaho potato shipments to Southeast Asia.
“We studied cold chain management for fresh potato shipment from the 

packinghouse to the receiving port, then the distributor’s warehouse and 
right to the supermarket’s warehouse,” said Wee.

IDAHO POTATO COMMISION’S
SOUTHEAST ASIA OFFICE
Distributor support pays off
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our heroes conduct a search for ken’s replacement!

20 years 
sales experience 

in produce, a dozen 
sales awards...

...but can you leap
tall buildings in a 

single bound?

well, no...

hmm, this 
may take 
a while...

will the idaho® potato field force ever find a new sales rep super enough 
to fill ken’s shoes? stay tuned! idahopotato.com/retail
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September 2016 was also a busy month for the IPC 
Latin America office, with an Idaho media harvest tour 
for regional bloggers and food editors. Social media 
postings reached more than 50,000 people during the 
tour. In October 2016, the IPC sponsored a booth with 
frozen and dehy products at Expo Sanborns in Mexico 
City, to help strengthen business relationships with 
the Mexican restaurant chain. And in June 2016, the 
Latin America office sampled Idaho potato dishes at 
the Chamber of Food Marketing, Industry & Distribution 
(MIDA) convention in Puerto Rico.

Variety of Idaho dehy products featured at Mexico’s Food Technology Summit & Expo

Idaho dehy products were sampled at the Potatoes USA booth at 
Mexico’s Food Technology Summit & Expo.

Dehy promoted in Mexico

• Foodservice trade mission in Guatemala with chefs from other
 Latin American countries, who developed six new regional   
 recipes featuring Idaho potatoes.

• Mexican border trade mission to Tijuana and Mexicali for   
 meetings with importers, distributors and buyers.

• Training for Mexico Chef Consuelo Herrera, who shared her
 new found knowledge about how to use dehy Idaho products in
 foodservice and bakery settings with other Latin American chefs.

• Sampling, cooking demos and more at the first culinary festival in
 Central America to promote the U.S. Foreign Agricultural Service
 Sabor USA logo as a symbol of top-quality imported food products.

• Introduction of branded frozen Idaho potatoes in a major
 membership club chain in Mexico.

The Idaho Potato Commission’s Greater China office in Hong Kong helps create premi-
um positioning for Idaho potato products, including dehydrated, frozen and fresh items, 
through its presence at regional trade shows, supermarket promotions and in-store tast-
ings.

“With increasing incomes and a rising middle class, customers in Greater China are 
looking for good quality produce, and Idaho potatoes are well-known for their high qual-
ity,” said Sam Kumar of Sino Hero Foods, the IPC’s Greater China office. “We have had 
good success with the fast-growing online market in China and have been accepted by 
JD.com, which is a partner with Walmart.com.”

Kumar said his office is also looking to increase SKUs in Carrefour grocery stores in 
China, as well as adding new stores next year. 

“We have had in-store tastings in leading Hong Kong supermarkets as well as recipe 
development and tastings at Carrefour in Shanghai,” he said.

The IPC expanded into the Taiwan market with fresh in late 2016, and Kumar reported 
that demand for Idaho potatoes there continues to expand.

“We have had a very positive 
outcome in Taiwan, with good 
demand both from hotels as well 
as the leading supermarket chain 
in Taiwan, Wellcome,” he said.

IDAHO POTATO COMMISION’S
GREATER CHINA OFFICE 
Making inroads in online sales

Among the other highlights of the Latin America office’s marketing efforts during the past year were:

ABOUT SAM KUMAR
Sam Kumar has more than 20 years of 

experience launching new imported products 
into the China market. He is also a specialist 
in chilled and frozen item market entry strat-
egies for both retail and foodservice sectors.

Contact
15/F Radio City
505 Hennessy Road, Causeway, Bay
Hong Kong
Office: +85 2 2836 7241
Email: SamK@sinoherofoods.com

With increasing incomes and a rising middle 
class, customers in Greater China are looking 
for good quality produce, and Idaho potatoes 

are well-known for their high quality,”
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Stay tuned for our next exciting episode, as dave rhodes’ challenging 
training begins! idahopotato.com/retail

i’m GLad you’re taking 
over my legacy, Dave!

 I’m leaving the Force
 in good hands!

not so fast, 
rookie!

you’ll have 
to undergo 
super sales 
rep training 

first!

thanks! 
when do I get 

my official Field 
Force uniform 

and special 
powers?

After an intensive search, the Idaho® Potato Field Force finds the perfect candidate to 
replace Ken...Dynamite Dave Rhodes!

is
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When Idaho potatoes hit the trail for global sales, they 
need just the right amount of TLC to arrive at their desti-
nations in tip-top condition, ready to be displayed for max-
imum appeal to local shoppers.

That’s why the Idaho Potato Commission provides top-
to-bottom training programs on optimal handling, educa-
tion, merchandising and more for retailers and distributors 
involved in selling Idaho potatoes around the world.

“Not everyone knows how to merchandise or sell an 
Idaho potato, so we train them in how to sell, how to 
handle, cold chain, how do you import them,” said Traci 
Lofthus, IPC International Marketing Director. 

For example, several years ago the IPC created a sem-
inar on optimal handling and merchandising practices for 
the largest retail chains in Singapore, Malaysia, El Salva-
dor and Guatemala, which has been very successful, said 
Lofthus. 

“Because the Idaho potato is a different product than 
they’re normally carrying, they usually send everybody for 
training — sometimes every produce manager from every 
store,” she added.

IDAHO POTATOES101
Proper TLC key for maximum 
appeal of these prized spuds
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Stay tuned for our next episode, as Kent trains Dave in powerful promotional abilities!  
idahopotato.com/retail

in his final act before retirement, Ken trains his replacement to provide 
super sales service!

A

arrgh! 
sounds like a 

great way to help 
retailers stretch 

their sales! 

one 
of your

newfound 
strengths

will be mighty
 market data

analysis,
 Dave!
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Industry members from around the world spent five days in Idaho 
potato country this fall, finding out firsthand what makes the super 
spud unique and cultivating new ideas for expanding Idaho potatoes’ 
global market presence.

All three Idaho Potato Commission regional offices invited buyers 
to the annual IPC Reverse Trade Mission on Sept. 17-23 to explore 
Idaho potato harvesting and processing, with plenty of delicious 
samples of Idaho potatoes at every meal. The educational and 
relationship-building meeting kicked off with a session introducing 
the 15 international guests to the Idaho potato industry, featuring 
presentations by representatives from all of the IPC international 
offices about their activities and the resources they provide in mar-
kets worldwide. The University of Idaho, the Idaho state department 
of agriculture and representative Idaho shippers then teamed up to 
explain the different elements that make an Idaho potato superior to 
other spuds.

Next up, the global group got to see and experience those ele-
ments for themselves, spending days out in the field and touring 
Idaho potato warehouses, packaging facilities, and frozen and dehy 
processing plants. Along the way they also laid the groundwork for 
relationships with members of Idaho’s grower and shipper commu-
nity. 

“Our goal was to create excitement and a better understanding of 
Idaho potatoes and potato products, leaving them with a lasting pos-
itive impression of why Idaho potatoes are so different from all other 
potato products,” said IPC International Marketing Director Traci 
Lofthus. “They learned a lot from each other too, and came away 
with great business ideas and possible ventures with one another.” 

Field Days
IPC Reverse Trade Mission 
hosts global visitors

The participants were overwhelming-
ly enthusiastic about the reverse trade 
mission, and many conveyed their feel-
ings to the IPC after they returned home.

“It’s interesting to learn about new promotion techniques, 
and especially useful to understand potato diseases.”
– Angie Ong, SINGAPORE

“We usually mix origins of potatoes. But after understanding 
the supervision, maintenance and care they put in the Idaho 
fields and facilities, it makes me think and evaluate increasing 
volumes of Idaho potatoes to bring into Guatemala.”
– Jorge Cabrera, GUATEMALA

“My visit to Idaho was just simply a one-of-a-kind experience. 
I brought home with me good memories of all the places we 
visited, but above all the excellent product you make in Idaho 
and the entrepreneurial people I met.”
– Gastón Durán, MEXICO

“I managed to meet a few of the growers, and we are in the 
midst of discussions with a local importer.”
– Sherry Ng, MALAYSIA

“It is an impressive process that an Idaho potato has to go 
through to get to our markets. I promise I will start working 
to bring Idaho potatoes to Panama. I am falling in love!”
– Darlin Chang, PANAMA

Eagle Eye Produce CEO Newman Giles explained the potato packaging process to the 
group at the company’s Idaho Falls, ID, facility.

Reverse Trade Mission participants saw the Wada Farms fall potato harvest up close and personal 
in Pingree, ID.

After a tour of the Idahoan dehy facility in Lewisville, ID, trade mission guests 
chowed down on several Idahoan retail products.

The group took a break at an antler arch in downtown Jackson Hole, WY, be-
fore heading to nearby Grand Teton National Park.

Celina de Agreda from El Salvador found 
some moose love outside a Jackson Hole, 
WY, gift shop.

Darlin Chang

Gaston Duran

Sherry Ng

Angie Ong

Jorge Cabrera
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Sight, smell &
taste of Idaho

There’s no substitute for the 
sight, smell and taste of an Idaho 
potato, especially for shoppers 
looking for new spud options.
 Sampling, demos and other types of promotions 

are especially important in international markets 
where consumers may not be familiar with spuds 
that aren’t local, and may not understand how dif-
ferent the premium Idaho potato brand is from other 
potatoes. In-store and local events that showcase 
Idaho potatoes help reinforce the premium brand 
value for both retailers and shoppers.

CONTINUED ON PAGE 14+
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A

Top-of-mind
 awareness from the Big Idaho®

 Potato Truck is one of the ways 
we help push sales! 

Oomph! 

Now that’s what I call a 
powerful promotion!

Stay tuned for our next episode, as Bill teaches Dave lightning fast responsiveness! 
idahopotato.com/retail

Kent trains his new cohort in the ways of strengthening spud sales!
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Sight, smell &
taste of Idaho
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you’ll need
to provide lightning

fast responsiveness 
to retailers’ needs,

dave!

huff! puff!
i’ll always respond

with super
speed!

A

It’s Bill’s turn to train the new recruit in the ways of powering potato profits!

Stay tuned for our next episode, as Dave completes his super sales training!  
idahopotato.com/retail
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Idaho potatoes hit the shows
Staking out a presence at trade shows worldwide has boosted visibility 
for Idaho potatoes, from Mexico to Central America to Asia

Taipei Food in Taiwan

Alimentaria in Mexico

Taiwan Fruit & Vegetable Show in Kaohsiung

HOFEX in Hong Kong

MIDA in Puerto Rico

ANTAD in Mexico
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A

is

Stay tuned for our next episode, as Dave discovers his own unique super power!    
idahopotato.com/retail

congratulations,
dave! how does the

suit fit?
perfect!

i’ll wear it
with pride!

just remember-
dry clean only!

Dave receives his super suit! 
It’s the moment every idaho® potato promotion director dreams of.
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International buyers network and discover Idaho’s unique climate and terrain 
firsthand during the Idaho Potato Commission’s annual reverse trade missions.

Show and 
tell in Idaho

Seeing is believing when 
it comes to Idaho’s robust 
reverse trade missions pro-
gram, launched five years ago.

“We’ve found that when decision-makers in other 
countries don’t know much about Idaho potatoes, the 
best way to help them sell ‘Why Idaho?’ is to bring them 
to Idaho,” said Traci Lofthus, Idaho Potato Commission 
International Marketing Director. “They can experience 
our climate, our technology, our storage facilities, and see 
for themselves what makes the Idaho potato so great in 
any market around the world.”

The state of Idaho had hosted its own reverse trade 
missions for the past decade, but the IPC wanted to 
expand the time participants spent with potato programs 
and meetings with shippers though its own spud-specific 
sessions. “When you spend three to four days with the 
guests, and host them and interact with them, you create 
relationships,” said Lofthus.  

The IPC hosted industry buyers from four companies 
on its first reverse trade mission, and within six months 
was selling spuds to all four, said Lofthus. “That’s why 
we made it a cornerstone of our program,” she added. 
“It’s still our most effective sales tool for international 
markets.”

Keep on TRUCKIN’
Distributors in the Philippines and other international markets use 
Idaho potato truck wraps to create visibility and awareness for the 
premium spuds, promoting the strong value the Idaho brand adds 
to their selling efforts.

We’ve found that when decision-makers in other countries 
don’t know much about Idaho potatoes, the best way to help 
them sell ‘Why Idaho’ is to bring them to Idaho,” said Traci 

Lofthus, Idaho Potato Commission International Marketing Director.
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Stay tuned for our next episode, as the new Idaho® Potato Field Force takes flight!    
idahopotato.com/retail

Deep in the Spudcave, Dave discovers his new super power!

whoa!
do you guys 
see what i

see?

well, no,
dave. we all

have different
powers!

as a 
result of your
training, you’ve

developed super 
sales vision!
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The new Idaho® Potato Field Force is always here to power potato sales nationwide! 
Don’t hesitate to call on them! idahopotato.com/retail

It’s a new era for the Idaho® Potato Field Force and their newest member, Dave!

we’re up, up
and away to power 

potato profits 
nationwide!

of course, dave!
what did you think

we’d do? take
a cab?

wow!
we can

fly!




